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I. Course Description  

This course would focus on tourism for the outdoor activities and interpretation. Tourism is one of the 

largest outdoor industries, as well as one of the new six emerging industries in Taiwan. This course will 

discuss the issues below. Why would supply of resources and demand of visitors be two main scopes for 

tourism analysis? Why could public policies and governmental management impact strongly the development 

of tourism? How to improve the skills for design of outdoor activities and interpretation? In brief, these 

discussions are keys to engage the practices. The course would not only arrange the indoor teaching for 

theoretical knowledge, and also hold the outdoor fieldwork for on-site practice. Finally, offering a training to 

become a good interpreter is the advanced goal of this course. 

II. Text Books  

Self-compiled teaching material. 
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IV. Teaching Method  

1. Discourse and Discussion of related theories.   

2. Analysis and Appreciation for typical cases. 

3. Practice and Interaction of outdoor activities. 

 

V. Syllabus  

Part I  Supply of Resources  

1-1 Tourism Resources based on Natural and Human Environment 

1-2 Evaluation and Utility of Tourism Resources 

1-3 New Provision by Creation and Customization 

Part II  Demand of Visitors 

2-1 Demand and Decision-making of Visitors 

2-2 Difference between Group Tours and Self-guided Tours 

2-3 Demand of Mass Tourism with Travel Agencies 

Part III  Policies and Management  

3-1 National Policies and Competent Authority in Taiwan 

3-2 Analysis for Inbound Tourists 

3-3 Impact on Tourism Development 

3-4 Sustainable Management for Tourism Resources 

Part IV  Guides to Taiwan in English 

4-1 Spatial Dimension - Geographical Environment 

4-2 Temporal Dimension - 400 Developed Years 

4-3 Thematic Dimension - Festivals, Attractions, Cultures etc. 

Part V  Design of Outdoor Activities and Operation of Interpretation 

5-1 Uses of Five Senses, Affective Teaching, and Systematic Knowledge 

5-2 Narratives of Familiar Materials, Daily Life Relation, and Spatial-temporal Dimension  

 

VI. Evaluation (waiting for discussion) 

1. Class Participation and Activity Involvement (30%)     

2. Design and Presentation (15%)      

3. Two Outdoor Interpretations (40%) 

4. Oral Mock Exam (15%) 

 

VII. Website 

Not available. 

 


